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Entering a new market can be very confusing

Our Trade and Credit Information Department
(TCID) specialises in providing businessmen with
information on potential customers and associates both
here in Hong Kong and all the other major world markets.

In the twenty years we have been doing this work we
have built up a vast store of knowledge and experience.

We now regularly handle everything from a simple
request for a banker’s opinion to solving more complex
problems like finding a suitable manufacturer or
distributor for overseas concerns.

And as we are part of The Hongkong Bank Group

with over 400 branches in 40 countries, we are perfectly
placed to help just about everyone.

The TCID’s service is free.

Just contact us through any branch of any member of
The Hongkong Bank Group, or phone 5-2677396 in
Hong Kong.

The Hongkong and Shanghai Banking Corporation
Trade and Credit Information Department
Head Office: 1 Queen’s Road Central, Hong Kong.
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Thinking of Retirement Benefits?
For your staff?
For yourself ?

For all forms of
Retirement Benefits and
Group Life Assurance Schemes
consult:

GUARDIAN ASSURANCE CO., LIMITED

2nd Floor, Swire House, P. O. Box 94, Hong Kong. Telephone: 5~233061

You get a great deal from Guardian.
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France and Hong Kong
—Trade Routes
need Fair Winds

When | first joined the Hong Kong Govern-
ment in 1954 as a very inexperienced ex-
ecutive officer, the then Commerce and
Industry Department was becoming concern-
ed at the rather illiberal attitudes of the
French Government towards imports from
certain countries, including Hong Kong. Soon
afterwards, the French authorities notified
the British Government of quantitative
restrictions which had been placed on a wide
range of Hong Kong products and the intro-
duction of very strict certification criteria for
all imports from the Colony. Despite every
endeavour by the Hong Kong Government
and efforts on our behalf by the British
Government, the restrictions stayed put and
at a time when our exports of locally made
products to other European countries were
rising rapidly, our export performance to the
Franch market was relatively poor.

The Hong Kong authorities regularly pro-
tested at the evident discrimination against
our trade and pointed to the fact that French
imports into Hong Kong were totally unrest-
ricted, that the obligations of the General
Agreement on Tariffs and Trade required
France to accord Hong Kong similar unrest-
ricted access (except under specific and
special procedures which had not been
applied) and that French business men were
doing quite well with public works contracts
here. There were other good arguments
advanced for some change in French com-
mercial policy towards Hong Kong.

To be fair, France in those early years had
very considerable economic problems and
historically tended to be protective of do-
mestic industries. But when the French
economy improved substantially, what Hong
Kong saw as unreasonable restrictions on
trade remained.

The turning point came in the late 1960’s
with detemined efforts by Hong Kong trade
and in particular the Trade Development
Council, to remove French fears of saturation
of her market by a flood of Hong Kong
products. Contacts at all levels of officialdom

and the respective private sectors were esta-
blished and maintained. In France, importers
and others pressed their interests with vigour
and gradually a greater understanding of the
situation of Hong Kong was perceived in
official French quarters.

Meanwhile Hong Kong had resisted the
temptation to meet restriction with rest-
riction and to bend the liberal regime towards
all imports from any source by placing
selective import restraints on French goods.
Brandy would have offered a prime target.
The Hong Kong Government refused to
countenance such measures and this policy
eventually paid dividends as French attitudes
changed. The TDC and French Consular and
Trade officials energetically worked in favour
of a cooperative policy of understanding,
goodwill and exchange visits.

This issue of the Bulletin will demonstrate
how well these efforts have succeeded.
French goods and services can be found every-
where in Hong Kong. French companies
abound (many are Chamber members and |
hope more will be!). French trade marks seen
in our shops are synonymous with high
quality, superb design and a style all their
own. French contractors continue to win
large constructional deals and French brandy
maintains its lead in a market that historically
appreciates this particular beverage.

Hong Kong goods are now reaching the
French market in increasing quantities. The
previous import restrictions have been largely
dismantled although a few remain. Hong
Kong and French trade missions regularly visit
each other’s home ground, very senior offic-
ials do likewise and overall there is a consider-
able atmosphere of friendship and goodwill.

Long may it continue!

Director's Viewpoint —
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BNP’ financing is helping Hong Kong’s
freight industry go places.
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Many freight services in Hong
Kong have been able to upgrade
their operations with a little help
from BNP. With increased warehouse
space and improved equipment
they’ve been able to handle more
business. And make bigger profits.
If you’d like to know how we can
help you too, please call us.
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‘Truly, China must be the France of Asia,
or perhaps it is France that is the China of Europe?’

he statement was meant to be a

relatively light hearted comment
intended as a tribute to the cuisine of
one of Hong Kong’s better restaurants.
The speaker was the leader of a visiting
French mission who called on the
Chamber several yeas ago. Yet his
statement is perhaps more than a
pleasantry, since the resemblance
between China and France goes deeper
than a mutual interest in things
gastronomic. Very obviously, the
differences between China and France
are far greater than any points of
resemblance. But if the differences
may be taken for granted, then it is
not difficult to discern several striking
parallels, particularly when one links
the role of both peoples to their
relative contribution to their respec-
tive continents — what China is to
Asia, so France may be said to be to
Europe. )

Geographically, both  countries
stand at the opposite extremes of the
Euro-Asian land mass, China looking
east, France looking west. And as each
looks out respectively to east or west,
both can gaze upon the neighbouring
spectacle of a somewhat eccentric
group of islanders — the Japanese and
British — who are neither part of the
mainland tradition nor wholly alien
from it.

Both countries owe much to an
agricultural-based economy. True,
both have flourishing manufacturing
industries, manufacturing in fact con-
tributes about 40% of French GNP,
against less than 10% from agriculture.

Buf the dominant cultural tone
derives from a history in which the
peasant has traditionally been the
basic source of real wealth. Both are
large countries — relative to the size of
their respective continents — stretch-
ing from the cold north to the more
relaxed south, and both accommodate
the variety of human temperament
one finds along with that geographic
distinction. And both can be said to
have a geographic unity that is lacking
in case of such varied countries as
Germany, Korea and Vietnam — all of
which are (or in the case of Vietnam
until recently were) divided nations,
although with Dbasically the same
people. It is indeed somewhat unusual
in the history of human development
to find political and geographic
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borders that coincide so neatly with
racial borders as has happened in the "

cases of France and China.

China and France have both builtt

up distinctive cultures that have help-
ed shape the continents of which they
are a part. Just as the unifying bond
between Chinese everywhere is the
Chinese language, so the French in
their worldwide travels have promoted
their language as the distinctive badge
of French civilisation. Countless
Alliances Francaises have spread across
the globe, and only recently has
French lost its pre-eminence as the
language of diplomacy.

Both have a great artistic tradition. %4

Both were distinguished by a splendid
central monarchy that brought unity
to the country at an early stage in its
development, until both underwent re-
volution and installed an alternative
form of Government. Both have
capital cities around which legends
have formed.

The parallels are endless. One might
go on to meéntion that both tradition-
ally place great emphasis on the
family, and that both nations have
tended to look inwards towards them-

selves, and look upon all foreigners as

barbarians. But perhaps the most basic
resemblance is that both countries
have ancient and dignified civilisations
that were formed at an early stage of
their national development and have
persisted throughout all change.

Throughout western history, many ©

individuals have looked upon France

as a sort of second homeland. ‘When

he dies, every good American goes to
Paris’ said British wit and playwright
Oscar Wilde. This is partly because
France became a unified and distinct
nation far earlier than many of its
European neighbours such as Germany
or ltaly. And here its history again
resembles that of China. The Chinese
nation spread out from the Yellow
River, gradually taking in a larger and
larger share of surrounding territory
until the natural boundaries were
reached. This was achieved partly
through natural expansion, partly
through conquest, partly through
dynastic alliance, partly through
changes in dynasty. France went

through a similar process of con- ¥

solidation.

Prior to the expansion of the Y’
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(E)

A tiny French village in St. Martin
d'Oyde

The Seine valley, near the twin village
of Les Andelys

The Alps, lzoard Pass a natural frontier
between France and ltaly

A country cafe, meeting place of the
local community.

Traditional dress in Brittany



‘ga,,,;;, / =
. COGNA(‘ 27

COURVOISIER

COGNAC
‘The Brandy of Napoleon’




GREAT BRITAIN
A BELGIUM
oY
iio §
S N £ THENORTH® ~™

u‘“ii

© Amiens

PICARDY

Ocaen s OMet

NORMANDY

® paris

BRITTANY

ORennes Le Mans
MAINE ©

&g

Orleans
Y348 Lorient o)

N

Poitiers
[}

OLimoges

LIMOUSIN

O\ Bordeaux

GASCONY
LANGUEDOC

O Toulouse

Marseille
b

L4 T
27 BR L Bf o
w rendh !
P (T DX
= v/} (= 2
SPAIN AU { f6 ]
7

[ 100 Km

(F) The coastline of Brittany
(G) A typical seaport at Lorient in Southern Brittany

N, o~
Vs

7
LORRAINE ALSACIE

Roman empire in the first century
B. C. little is known of the history of
France, or Gaul as it was then known
( which is why French cigarettes are
named ‘Gaulloise’ and the French are
said to have a ‘Gallic’ tempera-
ment . . .). For several centuries
France was a province of the Roman
empire, and the heritage of Roman
custom and law has remained until the
present day, particularly in Provence,
in the south east of France.

It is not only the Gauls who are the
ancestors of the modern French, but
also the Franks, a people from beyond
the eastern borders of present day
France who settled in northern France
when the Roman empire was crumb-
ling in the fifth century.

For a time, it looked as though
France might become the logical suc-
cessor to the Roman Empire when
Charlemange. was declared Holy
Roman Emperor on Christmas Day
800 AD. However, Charlemange’s ter-
ritory encompassed much of Germany
and ltaly as well as France, and this
‘unnatural’ grouping fell apart once
the personal magnetism and military
strength of Charlemange was no more.

By the tenth century France was
a patchwork of feudal states, perhaps
somewhat similar to China between
the Han and T’ang dynasties. The only
common political link was an elected
king. It took 500 years to turn these
feudal states into one nation — 350
years under the Capet kings (987 to
1382) and a further 150 years under




Export
50/ More

Pan Am’s cargo capacity from What’s more our Tuesday and
Hong Kong to the States has increased Thursday flights now connect with
by 50%. Chicago, an important market place for
With the introduction of a new Hong Kong exporters.

74TF freighter, Pan Am can offer even Remember too that cargo can be
— . accepted on Pan Am’s daily 747SP
flight to San Francisco.

o e For further information,
please phone 5-258039 or %
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more lift capacity with a total of three
flights a week tothe USA leaving every
Tuesday, Thursday and Sunday.
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the Valois dynasty (1382 —1483).
The Capets made the crown hereditary
and Paris the capital city. In their wars
with the English, whose king owned
vast parts of western France ( he was
theoretically a vassal of the French
king, but rarely chose to acknowledge
the fact!) they created a sense of
national identity and laid the begin-
nings of the French army. By the four-
teenth century only four large pro-
vinces remained independent —
Britanny, Flanders, Burgundy . and
Guyenne. But in 1491, Britanny be-
came part of France as the result of a
dynastic alliance, and the map of
France took on a look very close to its
present day shape, although the
eastern frontier continued to cause
political problems right up to 1918.
But within this unity, provincial
diversity has been retained. Indeed,
one of the strengths of the French
character, as in the Chinese, is the
strength of the regions. Few educated
Europeans could list the regions of
Spain, Italy or Germany ( unless they
happened to be Spanish, Italian or
German!) but many can recite the
romantic name call of French regions
— Normandy, Brittany, Aquitaine, the
Loire, Alsace, Burgundy, Provence,
Languedoc, Gasconny. Each conjures
up a distinct image, even to one who
has not travelled widely in France.
Normandy is gentle, undulating
pasture land and forest, with magni-
ficent Gothic churches, and cele-
brated for its cheese, cream and cider.

Typical Normandy farmland. Normandy i
famous for its dairy cattle, butter and
cheese,

""@\\\\*“‘w**
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Brittany is celtic, slightly foreign to
many Frenchmen, a mysterious, some-
what primitive peninsula, the original
Amorica (not to be confused with
America!).

Burgundy is wine, vineyards and a
celebrated cuisine. The Larousse
Gastronomigque  (Encyclopedia  of
Gastronomy) categorically — if a trifle
unfairly — states: ‘Burgundy is un-
doubtedly the region of France where
the best food and the best wines are to
be had.’

Provence is the Mediterranean and
sun; old Roman viaducts and arena;
and the Cote d’Azur or Riviera, still
the mecca of jet setters the world over.

The images are cliched, but have
their foundation in reality. Camembert
does taste better in Normandy, its

L&. {
i

region of origin, a bottle of Pouilly e S
Wine is stored in a natural cellar of chalk caves.
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The Leading Private
Banking Organisation in France
established 1859

cic group

crédit industriel et commercial

Representative for South East Asia
Room 2503, Alexandra House
11, Des Voeux Road Central, Hong Kong
Telephone: 5-233954 Telex: 76492 CIC HX Cable: Credinter Hongkong

Credit Industriel et Commercial
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#2  Fume drunk overlooking the Loire is
better than one taken from the super-
market shelf; a sun tan aquired at St.
Tropez feels and looks better than one
picked up at almost any other resort.
France has been formed, then, by
the strength of its regional life, a life
centred on the farm or vineyard, the
village, the Chateau — and the church.
Whether Roman Catholic, as are the
vast majority, Protestant or simply
anti-clerical, the French have always
taken religion seriously. When the
Papacy moved from Rome in the 14th
century, it is not surprising that
Avingnon in Provence should have
been chosen as the temporary home.
At the other extreme, no atheist can
revile the priesthood as vehemently as
a French atheist. The same depth of

-

! CE ;
he beach at Arcachon.

man has been imbued with the mysti-
que of patriotism as deeply as Charles
de Gaulle. Equally, few communist
parties in Western Europe have been as
successful and well organised as the
French communist party.

If the regions are, as it were, the
body of French life, its mind is Paris.
Apart possibly from Rome, few Euro-
peans capitals, few cities anywhere,
have developed so distinct an image.
Like the British, the French have had
the good sense to make their metro-
polis the seat of Government, which
gives to Paris the feel of being a capital
city, a city where events occur, where
policies are made. And at the same
time, it is a centre of learning, art,
entertainment, and a city to be lived
in.

In the Sorbonne, it has one of the
oldest universities in Europe. Although
its claim to be the world capital of
painting has in recent decades been
challenged by New York, it’s claim to
be the fashion centre of the world has
never been disputed. Traditionally, it
is a city for young lovers and for gla-
mourous mistresses — the invitation
‘Come with me to Paris for the week-
end’ is a distinct invitation to ro-
mance, whereas ‘Come with me to
Stockholm for the weekend’ is pro-
bably an invitation to a conference.

Perhaps its charm lies in the fact
that it is a city that has been moulded
on a human scale. Unlike Rome, which
is visually overwhelming, or New
York, which is just too big to cope
with, man seems to fit naturally into
the Parisian landscape. The Seine is
still a river for walking by, in a sense

i

\ typical scene on the Champs E’lysées one of the most famous's”hopping centre of the world.
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How to keep money infashion

Running a fashion company needs more than just style.

You need to know your market, and you need to know where
to get everything from buttons to bows.
So, like any other good businessman, the first thing
you need is the Yellow Pages.
What's more, if you're one of the people who supply the fashion
trade, the first thing you need is an ad. in the Yellow Pages.
The Yellow Pages prints more than 1 million copies a year. That's a lot of
advertising going to a lot of people 24 hours a day, 365 days a year.
It means that if you advertise in the Yellow Pages, a lot of
the right people will see your ad.
A lot of those people will call you. So you'll do more business
and make more money.
So far as we know, that'll always be in style.

For more information call 5-742271/9

e For Zippers
See Yellow Pages —
~ . Zip Fasteners.

For Models
See Yellow Pages —
Modelling Agencies.

For Buttons
/,/ See Yellow Pages —
i Button Manufactuers
W and Merchants.
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For Thread \\
See Yellow Pages —
Thread.
For Cloth
See Yellow Pages —
Textile Manufacturers.
For Lace
See Yellow Pages —
Lace Manufacturers
and Merchants.
For others

such as packers, delivery

service, insurance brokers /
and agents, bankers etc.,

just look in the Yellow Pages.

Where a small investment means big business

14



that the Thames or Hudson have never
been. And of course the area of the
grands boulevards was conceived as
one of the first and most logical
examples of town planning.

In the arts, the French have estab-
lished high creativity in architecture,
painting and literature. Only the
English (not the British!) can challenge

the French achievement in European °

literature. The contrast between the

two languages is revealing — English is

a language of allusion, of ambiguity,
of under-statement, of colloquialisms
— a language for poets and dramatists,
rather than novelists and philosophers.
French is a language of precision, of
definition, a language perhaps for
controlling the environment, whereas
English is for exploring the environ-
ment.

The contrasting attitude towards

| ‘exporting’ the two languages is also
| significant. The English have adopted a

take-it-or-leave-it approach and have
largely left other races to learn their
language as best as they may. The
French have adopted a more syste-
matic attitude to tuition and during
the height of French colonial reign in
Africa and Asia, the sign of belonging
to metropolitan France was a com-
mand of correct and largely patois
(dialect) free French. Once the langu-
age is mastered, the other benefits of
French culture - will follow auto-
matically, seems to have been the
philosophy, and undoubtedly this has
paid handsome dividends. As far as
South East Asia is concerned the bene-
fits of this are still apparent among the
Vietnamese.

Along with the arts of peace —
literature and painting, gastronomy
and fashion, language and philosophy
— the French have also nursed a
passion for ‘la gloire’. They have usual-

| ly been one of the strongest nations in

Europe in a military as well as a
cultural sense, and this perhaps found
its most celebrated expression during
the conquest of vast areas of Europe
achieved under Napoleon. For a time
it seemed that France might indeed
achieve the first European-wide unity
since the Roman empire.

Although not thought of today as
a particularly militaristic race, France
traditionally concentrated on main-
taining a splendid army. However, it
was one particular unit, the Legion,
that succeeded in monopolising most
of the popular attention given to
France’s fighting forces. It is not
surprising that many of the most

Bergerac, for instance — praise the

skills of the professional swordsman.
But all this is part of the past, and

whatever ambitions towards European

unity France may today posses is &
expressed in terms of Common Market |

diplomacy rather than military aggres-
sion. France, like virtually every
country in the world, is changing
rapidly. The France of small market
towns, of traditional villages, even
Paris as seen through the eyes of
popular singer Edith Piaf, belongs
partly at least, to the brochures of
tourist agents.

Much of present day Paris is fast
food, high rise office blocks and even
higher prices. The roadside restaurant
offers not a regional speciality, but the
‘menu touristique’ — usually indiffer-
ent chicken, steak or veal. The exclu-
sive Riviera had spread westward in an
almost unbroken rash of real estate
development that has little in common
with the romantic dream of ‘a villa
in the south of France’. A nineteen-
seventies French movie too often
suggests expanse of flesh rather than
elegance of sentiment.

But no nation can escape its
heritage. And while the changes of the
modern world have affected France as
much as they have affected America,
Sweden or Hong Kong, France has
often reacted to these changes in a
uniquely French way. To take one
modern industry alone, undoubtedly
the most elegant of the earlier genera-
tion of medium jet aircraft was the
Caravelle. Whatever its economics,
certainly the most imaginative devel-
opment in commercial aviation to date
is the Concorde. And the French
aviation industry has been single hand-
ed in taking up the challenge of U.S.
manufacturers in developing the wide
bodied airbus.

celebrated of French stories — The
Three Musketeers and Cyrano de |

An Aerial view of Vaux-le-Vicomte.

French names still dominate the
fashion industry. Japanese perfume
remains a newcomer in a field where
France means the best. The French
automobile industry last year sold
more to Hong Kong than did the
American. And in Hong Kong, the
world ‘cognac’ is understood as readily
as the word ‘dollar’. After all, what is
drunk with Chinese food? Certainly
not German beer, Scotch whisky or
Dutch gin.

The secret of French success is
perhaps the concept of Quality. And
here we revert to last month’s Bulletin
when we discussed quality of life. The
French have succeeded in developing a
unique life style in which quality
counts. They have had the good for-
tune to live in a friendly environment
in which serious natural disaster rarely
strikes. They have developed that
environment to give of its best. And
they have agreed that man should be
allowed to appreciate what is best in
life without self-conciousness or guilt.
If they wish to share the output of
that style with us, why should we
object?

HG
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17t Century Missionaries
and 20t Century Women

The French Consul-General,
M. Yves Rodrigues Speaks of
The French in Hong Kong

Could you please explain briefly
the interest of France in the social and
economic development of AsiafPacific
territories in general, and in Hong
Kong in particular?

France has been present in this part
of the world since the 17th Century
when explorers and missionaries first
began coming to the East. During the
period of decolonisation, we had to
relinquish some of our responsibilities,
mainly in Vietnam, Laos and Cam-
bodia, and the old system' of foreign
presence in China also came to an end.
France therefore has been less active in
the Region since the war in Asia, when
assets were repatriated to France or
Africa. Although some old established
French companies have remained, the
French presence in Asia is largely a
postwar one, with French people
taking a new look at the Far East and
other developing countries of the
region.

One means of preserving our social,
economic and cultural presence is our
participation in the multi-lateral
organisations, for example, the Com-
mittee of Co-operation in the South
Pacific, the Committee of Economic
and Social Development for Asia at
the United Nations, and on a more
regional basis, co-operation with the
five Asean countries.

Bi-laterally our trade with Asia has
risen from 1.5 per cent of our total
world trade to some 4.57 per cent; and
in the case of Hong Kong, to slightly
more than one per cent of Hong
Kong’s total trade.

Perhaps | could point out France
does not have a protectionist policy
for developing countries as such. Our
trade deficit, mainly due to energy
imports, which endured for a long
time, demonstrates that we are not
protectionist.

In Hong Kong in particular, the
French presence has been felt in the
shaping of the community, with
construction work such as that at Kai
Tak Airport, the Plover Cove Dam

16

and the Aberdeen Tunnel. In educa- |
tion, the Alliance Francaise is one of

the largest such organisation in the
world, with ‘some 5,000 students,
many of whom are Chinese.

" Since Sir Yuet-keung Kan’s mission
to France in 1974, two way trade
between the two territories has in-
creased substantially. Can you see even
more growth in the years to come?

Obviously, we are working towards
increased trade. Statistics show that
such trade has developed as obstacles
that had hitherto hampered growth
were removed; most recently by the
Minister of Foreign Trade who com-
mitted himself to the removal of any
discrimination during his visit to Hong
Kong in 1976. Since then trade with
Hong Kong has been developing rapid-
ly. This is helped by the improving
image of Hong Kong in France and
vice versa, through the media.

And what is happening in China has
obviously built up in France a greater
interest in the entire area. Hong Kong
now not only serves as a stopover for
businessmen in Asia, but has become a
destination for doing business. With
the opening of the Trade Development
Council office in Paris in 1977, and
with more French buying missions
coming to Hong Kong, exporters here
should expect a more favourable
balance of trade in future.

French products sell well here, and
French companies have done well in
shipping and construction. But there is
little industrial investment. Is there
any particular reason for this?

We have not concentrated our
investments in this area. Historically,
France’s interest has been on other
countries of this area, for example,
Indonesia and Korea partly because of
Hong Kong’s political status. We have
therefore not played a part in your
textile revolution, nor have we played
an important role in the development
of the plastics, toys and electronics
industries. But there has been a degree
of investment, mainly in the field of

public works.

At the same time, | constantly
remind entrepreneurs in my country
that short and medium term invest-
ment in Hong Kong is, to say the least,
pretty safe. And with the new policies
of the Chinese Government, | am
optimistic about the future of Hong
Kong. | hope that there will be greater
French investment in the years to
come, so as to contribute to the
diversification of industries which' is
now being seriously considered by the
Government.

Could you give a brief profile of the
French community in Hong Kong?
Perhaps in terms of size and spread of
interests and activities?

The French community has grown
in size steadily over the past two
decades, from some 500 to over 1,500.
The activities of French people here
reflect those of Hong Kong generally,

with a majority in business, banking,




trade and industry. There are also
teachers, students, and of course the
consulate officials.

It is a widely diversified community
well integrated into Hong Kong, with

very well with the community, and are
always glad to meet French tourists,
who average about 40,000 a year. The
Union of French Abroad is one means
of uniting the French community
here, and it gives specific assistance
when necessary — for example, in
looking for accommodation for new
arrivals. The Hong Kong-French com-
munity is represented on the High
Council of the Union, which sits in
Paris.

In general, the older generation is
already well integrated, while the new
| generation has been specifically pre-
| pared for expatriation, and is thus very
well able to integrate with the local
community.

Taking into account both commer-

very few problems. The French mix’

cial and cultural activities, what sort of
image would France wish to project in
Hong Kong?

The classical image of France has
focussed on the quality of our pro-
ducts, on gastronomy, or art and
culture, which is, | think, an over-
simplified image of our country. We
therefore would like to project the
image that France is a modern nation,
equally advanced in agriculture and
industry, research, technology and
science. This can be assessed by the
number of Nobel Prizes France has
won over the years, and the recent
discoveries by which France has
contributed to world development. We
make efforts to improve the knowl-
edge of what we can offer in the field
of equipment, public works and
technical knowhow.

France was a founder member of
the EEC. Do you believe a similar
union of states would bring benefits to
South East Asia?

France has already expressed its
support for the construction of a
community of states in South East
Asia. Of course the European experi-
ence is only partly relevant to the
Asean venture, but the two experi-
ences, although different, indicate the
same kind of solidarity and mutual
interest among member nations.

How does France view the new
relationship between China and the
US.A.?

I do not want to elaborate too
much on the issue, but this is obvious-
ly a contribution to world peace. My
country attaches great importance to
the detente which is very significant in
the European agreement for Co-
operation and Security, and the
President of the French Republic has
recently pointed out that there will be
no real detente if it is not of a global
nature. Nevertheless, France was the
first country to recognise the reality
and existence, so to speak, of such a
large nation in 1964, while the

Americans were still having mixed
feelings about China. Therefore, we
have established many contacts in
China, and we can see many areas of
possible cooperation in future. On the
whole, France is one of the many
countries which are ready to assist
China with its modernisation pro-
gramme. Of course, what China needs
is not only imports of technology, but
also knowledge of research and
management, all of which need to be
improved before any real moderni-
sation can take place.

Therefore, co-operation in scien-
tific, educational, cultural and techni-
cal areas is required in order to solve
the basic problems. However we do
not expect to sell a considerable
volume of consumer products to
China, because there is a limit to what
China can absorb in terms of consumer
goods.

What would you regard as France'’s
most  significant  contribution to
civilisation?

We have contributed in the advoca-
tion of human rights and democracy —
perhaps ever since the era of the
French Revolution. The Civil Code
drawn up by Napoleon, which was
very advanced at the time it was
written, is another contribution. Many
countries have followed the guidelines
set in the code in drawing up their
own legislation. In science, we have
contributed in medicine and nuclear
research. And when a piece of French
music is played, or when a French
painting is appreciated — well, these
things almost do not belong any more
to my country, they belong tc the
world.

In a slightly lighter vein — French
women throughout the centuries have
enjoyed a reputation for charm, chic
and glamour. Is this reputation
Justified?

I should perhaps put the question
to you! Of course French women have
these qualities, but!this does not
mean that women should be feminine
just because men want them to be.
France has recently achieved full
equality between men and women, but
this does not mean that they are
identical. A woman can be equal to a
man and yet preserve all her charm,
chic and glamour. This in fact is a
great mistake many women’s libera-
tion movement leaders have made.
Women and men have not by nature
been created identical. They are
complementary to one another.

”
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Six Supercarriers

Six super-modern cargo carriers now offer you the complete Ro/Ro, Multipurpose, Barber
Blue Sea System . ..

All kinds of cargo the way you want it shipped

Heavy lifts, self-powered cargo, 20 and 40 ft containers and noncontainerized cargo of all
shapes and sizes

Handled swiftly, safely, mechanically, via a broad two-lane ramp

Sailing on fixed dates - frequent and regular -

On a round-the-world route that takes goods direct to their markets

With helpful agents everywhere to solve your transport problems

... and a lot of super services that make your life easier. - Ask your local Barber Blue Sea
contact how the system will work for you.

onhw N=

Barber Lines Hong Kong Ltd.,
Melbourne Plaza, 18th floor,
33 Queen’s Road, Central,
Hong Kong.

Tel: 5—253141 (10 Lines)

Barber BlueSea
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. FRANCE AND HONG KONG

(':onsumer goods set the pace,
but scope for industrial development
is considerable

Cognac and Champagne, Dior and
Guerlain, Alain Delon and Brigitte
Bardot — these are perhaps the pre-
dominant ingredients in Hong Kong’s
image of France. But as any member
of the local French community will
quickly point out, this image distorts
the reality of the French presence
here, where French traders, bankers
and engineers play a rather more im-
portant role than film stars. All how-
ever agree on the importance of
Cognac.

At present, France is Hong Kong’s
eleventh largest trading partner,
advancing from the sixteenth place in
1974, when Sir Yuet-keung Kan led a
top level mission to France. Since
then, trade between the two territories
has increased considerably, although
there is still some way to go before
Hong Kong narrows its trade gap,
which last year stood at approxi-
mately $1,000 million.

In 1974, Hong Kong’s overall trade
with France was small ($658 million)
when contrasted with comparable
European countries — for example, the
United Kingdom: $4,872 million, West
Germany: $3,737 million, Switzer-
land: $1,679 million. Since Sir Yuet-
keung’s mission, however, total trade
with France, in particular imports,
has increased by leaps and bounds, to
over $1,700 million last year. To set
this in perspective however, during the
same period, trade with UK has in-
creased to $6,993 million, West
Germany $6,713 million and Switzer-
land $3,059. This gives some indicat-
ion of the potential that has still to be
developed.

Although Hong Kong has long been
aware, if not of France itself, then at
least of French goods, it is perhaps
only recently that France has become
aware of Hong Kong. Except for those
taking an active role in Far Eastern
trade, Frenchmen grouped Hong Kong
together with  other developing
countries, and little, if anything, was
known of it individually. But this is
changing. The new relationship is em-
phasised by Guy Carron de la Carriere,

General Manager of CFCE (the French
Centre for External Trade) a Govern-
ment financed organisation which, as
a result of Sir Yuet-keung’s mission,
has recently been working closely with
the Paris office of the TDC.

Mr. Carron de la Carriere, who re-
cently led a mission to Hong Kong,
comments: ‘In the past, the French
businessman perhaps thought of Hong
Kong as a competitor. But in the past
four or five years, the view has
changed, and French businessmen now
realise Hong Kong can also be a
partner. This mission illustrates that. It
is organised jointly by us, the CFCE
and the TDC. The potentiality of
Hong Kong has never been ignored,
but the possibilities of working with
Hong Kong are now better than ever
before. People realise that Hong Kong
may be a good industrial partner and
that Hong Kong can be a good regional
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Hong Kong Imports from France (1973-78)

centre for trading with this part of the
world.’

The purpose of his mission is to
develop two way trade between
France and Hong Kong. The mission
consisted of thirty three firms — im-
porters and exporters and, more
significantly, manufacturers interested
in incorporating Hong Kong goods into
their production.

As is the case with Japan, trade be-
tween Hong Kong and France has
always been in the latter’s favour. But
unlike Japan, trade with France is
largely dominated so far by consumer
goods. During 1978, Hong Kong im-
ported from France $1,052 million
worth of products, including bever-
ages, oils and perfume materials, toilet,
polishing and cleansing preparations,
articles of apparel and clothing acces-
sories. This was 40 per cent more than
the previous year. (See chart) »23

(Years) 73 74 75
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Hong Kongs
Growth

An area in which French companies
have made a big impact is
construction, including many
projects which are to-day familiar
land marks. French companies have
been involved, either solely or in
consortia, in the construction of,
for instance, (a) Plover Cove Dam;
(b) Kwai Chung Container
Terminal; and (c) Kai Tak Airport
Runway. French construction
companies continue to help to
build the Hong Kong of to-morrow
by participating in work on (d) &
(e) the Mass Transit Railway; and
(f) the Aberdeen Tunnel.
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Our scientific planning and mechanised installation, aug-
mented by advanced production techniques and modern
management methods, make us the most up-to-date and
efficient factory of its kind. With these facilities plus our
continuous creative efforts, latest technical advancements,
modern industrial designs and vigilant value analysis, we
can supply flashlights of better quality, better design, better
price and can offer you better service. For resale or own
use, the best choice will always be

FLASHLIGHTS BY SDNCA

The World’s Largest Flashlight Manufacturer

SONCA INDUSTRIES LTD. P0O.BOX 95974 TSIM SHA TSUI POST OFFICE. KOWLOON.HONG KONG.CABLE. SONCALTD TELEX 84298 SONCA HX



The substantial growth in imports
is because Hong Kong, being an open
market, offers French exporters un-
limited scope for expansion. “Over
the past five years, we have witnessed
a steady growth in France of under-
standing and appreciation of the
possibilities of trade with Hong Kong.
French businessmen are more aware
than ever of .opportunities for closer
cooperation that exist here,” TDC’s
Executive Director, Len Dunning says.

And as a result of an improved
quality of life, Hong Kong people now
spend increasingly on luxury items.
High quality garments, handbags and
shoes from Paris are no longer restrict-
ed to the affluent group. Many in the
middle class have become regular
customers for these expensive pro-
ducts.

High-fashion boutique owners point
out that the desire for good quality
goods stemmed from the stock market
boom in 1973 when several fortunes
were made, and the fortunate specu-
lators began to accustom themseélves
to a new life style. Following their
example, people who had until then
followed a pattern of thrift, began to
develop the habit of spending money
more generously, and the young in
particular were eager to learn about
fashion, perfumes, and other more
expensive symbols of prestige and
status.

Consequently, imports of apparel
and accessories imported from France
rose from $78 millionin 1977 to $104
million last year. While new comers
such as Loewe Courreges began to
establish their brands, older brands
such as Christian Dior increased ex-
penditure on marketing in order to
maintain sales. Marketing new repre-
sents 24 per cent of their total ex-
penditure.

Director and Manager of Fardel Co.
Ltd., {local agent for Christian Dior),
Kenneth Boey, claims that Christian
Dior now gets an estimated seven per
cent of all expenditure on “luxury”
items. It aims to increase sales by 20
to 25 per cent a year. This seems
reasonable in view of the growing
local demand for high quality pro-
ducts, and the increasing number of
tourists (about two million), who last
year spent $2,980 million on shop-
ping, 64 per cent of total tourists’
expenditure, Last year, 45 per cent of
Christian Dior products were sold to
local consumers, 40 per cent to tour-
ists and 15 per cent were re-exports.

Mr. Boey stressed that all Christian
Dior products sold in Hong Kong are
directly imported from France, and
not manufactured locally, as some
competitors have alleged. “There are
several licensed manufacturers in the
Region, but their products are solely
for the local markets, and are not
exported,” Mr. Boey said.

Regarding the problem of spurious
products, Mr. Boey told The Bulletin
that Christian Dior’s principals have
already taken legal action to clean-up
the market. Last year, Christian Dior,
through its solicitors, successfully pro-
secuted 22 cases of product infringe-
ment. “We want to ensure that our
customers are buying genuine Chris-
tian Dior products,” Mr. Boey said.
“When a product bears a Christian Dior
name, it means the customer is gua-

ranteed quality, service and prestige.”

Another popular French export is
perfume, cosmetics and toiletries. Im-
port of these rose from $24 million to
$116 million over the past five years.
While Lancome and Christian Dior are
reaching an increasingly larger market,
other brands such as Chanel and
Clarins have also gradually built up
their names here.

Above all, French wines and liquor
top the import list. For many years,
Hong Kong has been reckoned to be
the third largest consumer of Cognac

in the world, and in per-capita terms is |

far and away no.-one Congac imbiber.,
There is no need to observe that
Cognac has been regarded by the local
population as an ideal complement to
a Chinese dinner — possibly as es-
sential an ingredient as mahjong at a
major reception. Increase in the sales
of grape wine is to some extent due to
the growing number of young Chinese
customers, although perhaps the prin-
cipal clientele is still expatriate —
along with the large restaurants, hotels
and shipping lines.

Director of Jas Hennessy (Far East)
Ltd. Robert Lidbury told 7he Bulletin
that Hennessy’s sales has grown in line
with market growth over the past few
years, In 1978, over 7.2 million bottles
of brandy (both duty paid and duty
free) were on sale in the market, some
1.2 million bottles above 1977. “The
Chinese love drinking good brandy and
Cognac. The younger generation ac-
counts for a fairly large percentage of
the market, but the older generation
also seems to be drinking more,” Mr.
Lidbury said. “Apart from that,
people’s tastes have changed, and they
have upgraded to buying the better

quality products.”

Regarding opportunities in China,
Mr. Lidbury says it is premature to ex-
pect a large volume of Cognac to be
sold, because of the relatively low level
of disposal income. Nonetheless, the
more developed cities in China could
be potential markets and as more
Hong Kong Chinese are posted to
Shanghai, Peking and Canton, taking
with them bottles of Cognac, people in
those cities may gradually acquire the
habit of drinking brandy. Already
Hennessy and other brands are receiv-
ing contracts for the supply of liquor
at major banquets and functions.

The marketing of wines and spirits,
cosmetics and high quality garments
depends to a great extent on the
efforts of the advertising men. And
each year, advertisers spend an alarm-
ingly bigger budget to boost their
sales.

Mr. Carron de la Carriere em-
phasises that French products have
won a market in Hong Kong on their
own merit. He goes on to point out
that this applies not only to the gla-
mourous, well known brand names.
“Good French products are not only
luxury products. In mass produced
products and in capital goods, there
are good possibilities that have not yet
been exploited in Hong Kong. Our
normal share of the market in Hong
Kong is very small overall, only 1.6
per cent. We should take advantage of
our reputation for quality to promote
the sales of other types of product.’

Mr. Carron de la Carriere stresses
that French achievement is not limited
to trade. He refers to the local achieve-
ments of the French construction
industry. ‘The link with Hong Kong
can almost be regarded as historical,’
he says. ‘I believe the first achievement
was the construction of the runway at

| the airport over 25 years ago. The fact

that we have been able to continue to
get contracts shows that the quality

| of our work is good. This continuing
| relationship is the best sort of business

relationship.’

He adds however that even here
there is scope for further development,
and refers to the possibilities of bring-
ing in new techniques, most notably in
the pre-fabrication field.

Imports from France of heavy
machinery and equipment have risen
from $28 to $45 million over the past
five years, largely as a result of French
contractors involvement in public
works projects. In January, Etablisse-
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Combining intimate technical knowhow with
modern management, the success of our
import & export activities in the fields of
electronic parts, is in itself a cause for jubila-
tion for us, our friends and partners in
business in Hong Kong & Asia.

And as a French managed company, we
at Oakland Pacific bring a touch of the
French savoir-vivre in the manners and ways
we handle and do business.

Always a vétre service.
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ments Audemard together with Drag-
ages et Travaux Publics, which has
over 20 vyears undertaken many
major projects in Hong Kong, was
awarded a $40 million contract for the
development of a quarry in Lamma
Island. Additionally, a French com-
pany has recently received orders for
the supply of escalators for the Mass
Transit.

Parallel with the growth in trade
and industry, the French are also
active in such commercial activities as
banking and shipping. At present,
three national and four private French
banks operate in Hong Kong. Among
them, Banque de L’Indochine et de
Suez came here a century ago, while
Banque Nationale de Paris (BNP) has
been active in the region for more
than two decades. Several new comers,
for example, Societe General, Credit
Lyonnais and Paribas have recently
obtained full banking licences with the
removal of restrictions on the opening
of new foreign banks.

Deputy Chief Executive of BNP
Paul Henderson told The Bulletin that
French bankers have established
branches in Hong Kong because it has
become increasingly important as a
trade and financial centre, and as a
city to promote trade and industry
with China.

Mr. Henderson states that BNP pro-
vides a full banking service, and covers
every aspect of trade and commerce in
Hong Kong. “We are active in both
wholesale and retail business. We
finance imports, exports, industry, real
estates and shipping.”

BNP has also maintained an interest
in attracting French investment.
“We're doing everything possible at
the moment to answer enquiries from
French industrialists who are inter-
ested in this area and in Hong Kong
in particular. We have a special repre-
sentative office which provides infor-
mation in matters regarding invest-
ment  opportunities  here,”  Mr.
Henderson says.

It was pointed out that interest has
been dampened recently because of
the rising price of land, and because
of tightening of credit facilities. Never-
theless, several garment and electronics
manufacturers in France have placed
sizable contracts with local manu-
facturers for the assembly of gar-
ments, handbags, shoes and other
electronics and electrical goods.

In shipping, Compagnie Maritime
des Chargeurs Reunis (the only French
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shipping line in Hong Kong) handles
between 15 to 20 vessels a month on
regular liner service, or 30 to 40,000
tons of export cargo. It has extended
its services to cover now Northern
Europe the Mediterranean area, and
South and West Africa.

F.X. De Bure, Manager of CM.C.R.
pointed out there has been consider-
able increase in the volume of trade
between France and Hong Kong in
items such as vehicles and machinery.
Sales of French vehicles — Peugeot,
Citroen, Renault, Simca, Chrysler —
have risen from $3 million to $18
million in the past five years. With the
opening up of China, Hong Kong will
be handling a greater volume of tran-
shipment cargoes to France, Mr De
Bure added.

While French products become in-
creasingly popular in the local market,
Hong Kong manufacturers, particular-
ly those in the garment and electro-
nics industries, have tried to secure a
stronger foothold in France. One
thorny problem that hampers the ex-
pansion of local products in France is
the heavy quotas imposed by the
French Government. In spite of this,
Government departments including
the DTIC and other organisations such

as the TDC and the Chamber are try-
ing to improve the situation. Paris is
on the itinerary of the next Chamber
mission to Europe.

Since 1974, the TDC has been
working closely with the C.F.C.E. to
expand trade between France and
Hong Kong, and in 1976 the TDC set
up an office in Paris. “l believe it is
not too over-optimistic to say that the
trend toward eroding protectionist
barriers is now well underway,” TDC’s
Executive Director L. Dunning said.
“Such concerted efforts have led to
considerable success.” Noting that ex-
ports from Hong Kong to France has
risen from $186 million in 1974 to
more than $575 million last year. Mr.
Dunning added, ‘“These positive trade
figures reflect, in part, the phasing
out of some of the protectionist
measures in France which | think we
both realise served neither the inter-
est of France nor Hong Kong.”

On the part of the French Govern-
ment, trade policies continue to be
revised to ease import restrictions. For
social and political reasons, liberali-
sation however is not an overnight
process.

Mr. Carron de la Carriere mentions
the current problem. ‘“Unemployment

in France at present affects over one
million people, and the unions react
sensitively to anything that may affect
employment. They have nothing
against Hong Kong specifically but if
an industry disappears as a result of
external competition or what appears
as external competition, of course the
unions react, even if competition is
not the only reason”. He adds that this
problem is not unique to France but
to a greater or lesser degree affects
most countries in the developed world.
And for many French businessmen,
despite recent advances, ignorance of
the Far East persists. The French
Minister for Foreign Trade, M. Jean-
Francois Deniau recently noted in an
interview with the Far Eastern Econo-
mic Review. “l wish that French com-
panies would use the hub of activities
in Southeast Asia — Hong Kong and
Singapore — better than they do at the
moment, either for sub-contracts or as
trade centres with Asia inside Asia.”
The French Trade Minister hoped
for a build up of industrial co-
operation, using French capital and
technology. With this, Mr. Deniau
says, Asian countries could more easily
produce industrial products for dis-
tribution in Western nations. AT

sz CREDIT LYONNAIS

{Bank incorporated in France in 1863 with limited liability)

A world-wide network
at the disposal of international traders

A leading bank

in medium-term project financing

e 2500 Branches throughout France

e Foreign branches, subsidiaries and affiliated banks,
representative offices, correspondent banks in all parts of the world

Credit Lyonnais in Asia

HONG KONG

Credit Lyonnais Hong Kong Branch
Credit Lyonnais Hong Kong (Finance) Ltd.
2901 Alexandra House, Hong Kong.

Tel. No. 5-262051 TLX 76390 CRED HX

OTHER BRANCHES REPRESENTATIVE OFFICES
— Seoul — Jakarta

— Singapore — Manila

— Tokyo

==



Chamber News

Chamber Welcomes 27
New Members

The following companies joined the
Chamber during May:
Addali & Associates, Ltd.
Bank fuer Gemeinwirtschaft
Representative Office
Carble Corporation
Charles Lau & Co. Ltd.
Chung Lee Garment Factory
East India Exp. Co. (HK) Ltd.
Elin Printing Co. Ltd.
Ferro Far East Ltd.
Goodenia Limited
Goodrich Trading Company
Hong Kong Macao Hydrofoil Co. Ltd.
Indian Overseas Bank
L & Y Company
Ladmiral (Far East) Ltd.
Lanzco Intimate Fashions Exports
Larnol Enterprises Ltd.
Luen Hing Metal Manufactory
Mabco Limited
Mass Transit Railway Corporation
Mok Sun Hing Co. Ltd.
Patcus Manufacturing Co. Ltd.
Red Coral Aquarium Ltd.
Rene Friedlin (Far East) Ltd.
Rhone-Poulenc Asia Ltd.
Sure Way Company Limited
Tomson Industrial Co. Ltd.
Wahlie Plastics & Garments Fty. Ltd.
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Chamber Plans to Raise $1 million
for Good Citizens

The Chamber, in cooperation with
the Royal Hong Kong Police Force
and the Secretary for Home Affairs,
is planning to raise $1 million for the
Good Citizen Award Scheme. A large
scale Fund Raising Campaign will be
launched from June 20 for a period
of four weeks.

An Appeal Committee, including
senior Government officials and
leading businessmen has been formed
to serve as the major sponsoring body
of the Campaign. The Committee is
chaired by John Marden and Patrons
are the Secretary for Home Affairs
F. K. Li, the Commissioner for Police,

RPN U
JAPAN TO HONE Koue

at a Transfer of Technology seminar jointly organised by the Chamber and Jetro.

Roy Henry and the Chairman of the
Chamber, Nigel Rigg.

Since the establishment of the
Scheme in 1973, more than 600
people have received awards ranging
in size from a few hundred dollars to
$5,000.

The objective of the Scheme is to
give cash awards to people who pro-
vide information that leads to the
prevention of a crime or the appre-
hension of a criminal; to those who
voluntarily take act on to avert a
crime; and to those who assist the
Police in the apprehension of criminals,
possibly at personal risk to themselves.

Industrial Seminar Considers
Japanese Participation in
Hong Kong Industry

A group of Japanese industrialists
visited Hong Kong earlier this month
to assess the potential for joint venture
and other operations.

They are members of the Japan
Auto Parts Industries Association re-
presenting 10 medium-sized industrial
companies.

The group attended an industrial
seminar jointly organised by the Hong
Kong General Chamber of Commerce
and the Japan Trade Centre in Hong
Kong. The seminar entitled “Transfer

o

The Dnrector of Japan Trade Centre (Jetro), M. Fukukita addressing some 250 local and foreign buslnessmen industrialists and students

N
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of Technology from Japan to Hong
Kong” was held on June 6 at the
Jade Ballroom of the Furama Hotel.

The Commissioner of Industry and
Customs, Bill Dorward was the key-
note speaker at the seminar luncheon
and other prominent businessmen and
industrialists also participated as
speakers.

Apart from the seminar, the
Japanese industrialists visited factories
and toured development areas in the
New Territories.

Seminar for Hong Kong
Executives

The Institute of Business. Admini-
stration in France is organising for the
first time a seminar for Hong Kong
executives which aims to develop their
managerial skills and to acquaint them
with the French and European
business environment.

Sponsored by the French Ministry
of Foreign Affairs and the French
Foundation of Management Educa-
tion, the seminar will be held in Aix-
en-Provence in France Dbetween
September 2 and 21. Tuition will be
paid by these two sponsoring bodies.

Programme Director, Jean Gref-
feuille said that the seminar will enable
Hong Kong businessmen to establish
contacts with their counterparts in
France, apart from providing them
with a good learning opportunity.

For further information, please
contact Miss Au of the Hong Kong
Management Association at 5-749346/
730291.

Programme on Corporate Finance

The Irish Management Institute is
organising an eight-week programme
on corporate finance for senior
business executives to be held in
Ireland between October 22 and
December 14.

The Institute, established in 1952,
organises each year over two hundred
programmes, and has worked on many
consulting and training assignments in
Africa, Asia, Canada, the Middle East
and the United Kingdom.

The  forthcoming ~programme,
which cost £3,425 per participant,
offers such courses as the Fundamen-
tals of Accounting, Analysis of Stabil-
ity and Profitability, Cost Accounting
and Corporate Funding. Those inter-
ested should write to the Registration
Office, Irish Management Institute,
Sandyford Road, Dublin 14, Ireland.
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12 th Hong Kong for New Arrivals course

The twelfth Hong Kong for New Arrivals course took place on 22nd, 23rd, 24th May.

Among those to address the course was urban councillor Mrs Elsie Elliott {( A ). Course
participants and their wives also have the opportunity to learn about Chinese cuisine during
a meal held in a popular Cantonese restaurant ( B ).



Chamber
Worldwide

Buying Mission Visits Korea

A 10-member buying mission led
by the Director and General Manager
of Dodwell Hong Kong Buying Office
Ltd.,, D.W.B. Christie, visited Korea
between May:12 and 19. This was
the third time:the Chamber organised
such a mission to the country.

Orders for the purchase of woollen
hosiery yarn, P.U. luggage, P.U. leather,
baby and luggage carriers, knitwear
and textiles, are currently under
negotiation to the value of some
$800,000.

Trade Division Manager of the
Chamber, Ernest Leong, reported that
response from Korean businessmen
was good, and delegates were able to
establish many useful contacts.

African Mission Reports
Good Busines

The Chamber/TDC mission to
Africa has received orders worth more
than $20 million.

The mission visited Kenya,
Tanzania, Nigeria between April 28
and May 27. The result of the mission
is considered fairly successful in view
of import restrictions recently
imposed by African governments,
Trade Division Manager, W.S. Chan
reported.

The Chamber’s Trade Division Manager, W.S. Chan
(fourth from left) showing samples to Mombasa's
Provincial Trade Officer Rem. O. Ogana (third from left)
and other senior officials of the Kenya National Chamber
of Commerce and Industry

EXPORAMA

helps further
world-wide trade

“Time is money”’ in whatever language it is
said and time and effort are precisely what
EXPORAMA will spare you.

For 50 years, the publishing house of

Dr. Grub, has been publishing a trade and
industry magazine which, in its own branch,
is the largest and best-known in the world.

Through this magazine the publishing house
has, over the years, established sound business
contacts in more than 70 countries throughout
the world.

The intensive preparation which goes into
compiling the information for every issue, the
continuation and expansion of contacts all
over the world, the cataloguing of the
enquiries for materials and goods of the

most diverse nature is the sole task of an
entire team. Through their work you can cut
down research and paper work. We expect
EXPORAMA to be of greatest use to the
following groups of readers:

Exporters
Manufacturers

Importers

You can make use of the world-wide contacts
EXPORAMA offers by writing to our head office at
the address below and outlining your particular
field of interest. |f you wish to order a single issue
of EXPORAMA straight away, please enclose a
cheque for US$25. A single issue will be sent to you
by air mail as soon as your cheque is received.

Address:

Verlag Dr. Grub Nachf.
Schwarzwaldstrafe 26
D-7800 Freiburg

West Germany

Tel. 0761-70559
Telex07-72730 bros d
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Wines from
La Reine Pédauque
Aloxe-Corton, Cote-DOr

Sole Agents * %« HRUTTONJEE & SON,LTD. Dina House, 5A Duddell Street, Hong Kong Tel: 5266889
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UN SERVICE CINQ ETOILES

Hamburg @ Tokyo @
= @® Trieste ® Tokyo
Rotterdam , ® Osaka . Genoa .’
¢
Bremerhaven_ @ Bysic @ Marseilles — Fos g® g ® Kobe
Antwerp_g o 4 ,
.' — ® Kaohsiung Barcelona ®
Lheklavre ® Keelung
\ A ® Hong Kong \ ® “Hong Kong
Port Kelang | @ Port Kelang
\ L7 .~
-‘\/ ’
® “singapore -“‘I--’.% ® “ingapore
FRANCO BELGIAN SERVICES FAR EAST FRENCH SERVICE

In French it means 5-Star Service. Our fleet of container vessels and equipment takes care of your shipments
to/from Europe. We have weekly sailings to the main European ports and our schedules would meet with
most of your shipping requirements. Call us. Your cargo deserves 5-Star treatment.

5 *% CIMCR compagnie Maritime des Chargeurs Reunis

Hong Kong Office:

916 Swire House, Tel: 5-210235-9 (Five Lines) All depts. Sales: 5-225143 [Telex: 74609 HX




Open your office £
for new executive
telephone systems

LN
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SIEMENS TOPSET 100 - added
facilities that pay a dividend:
Hands-free conversation, directly
advising the secretary, summoning

a messenger or conference sign
for door.

Good telephone connections help

to build good relations with your
business partner. The SIEMENS
TOPSET 100 embodies all the facilities
that are essential in modern
telephony such as: Refer back calls,
three way conversation (add-on),
diversion of ringing, automatic
transfer of ringing or busy indication.

The SIEMENS TOPSET 100 saves such

dialling and waiting times. Pressing

a single button causes the SIEMENS
- TOPSET 100 to set up the desired
connection automatically in a '
minimum of time, by one-way priority
circuits to ten, twenty, thirty or more
extensions of the office PABX.

aLsanIn/Sr

If you want more information about
the SIEMENS TOPSET 100 line

of executive telephone equipment,
the electronic repertory dialer
NAMENTASTER 1032, the functional
telephone MASTERSET 111 or about
PABX ESK 400 E or 3000 E please
write to:

Debsen &Co. Ltd.| Siemens Division
P.O. Box 97, Hong Kong

. Siemens for all Private Telephone Systems
i




In the world it means a g;gup of specxahsv;s in
many activities. B A ;

In Hong Kong it meam } Aippir msufanqé
automobiles and buses, office machine _' food and dﬂqk.
watches, sail-making, and much'_ ‘ "moreﬁl
finding international markets for practically ever;.*thh?t
made in Hong Kong, !‘U . .:;3 f
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It means a better standard of hfe for. the pmple






